
METHODOLOGY

This course involves a number of complementary methodologies. Much of the course is based on 
discussion of both readings as well as applications of the topics to real business and market 
settings. Lectures and discussions are complemented with short video material when appropriate. 
Further the course will involve one in-class experimental activity meant to better illustrate the topics 
of study.

Discussion is encouraged, and the final class will involve short group presentations to illustrate the 
ability to apply the concepts to real world situations.

EVALUATION

Evaluation will consist of one final exam which will cover all course material, three in-class quizzes, 
and one (group) presentation.

The in-class quizzes will take approximately 15 minutes each, and will involve cumulative 
material covered in the lectures (with an emphasis on more recent material).

The group presentation will involve presenting an idea that uses the concepts of behavioral 
economics and psychology which could be applied to a business setting. It can also be more 
academic oriented. The size of the groups and presentation time will depend on enrollment.

The weight assigned to each of these is as follows:

Final Exam (40%)
Date: TBD

Three in-class quizzes (30%)
Dates: TBD

Group presentations (30%)
Dates: TBD

PRE-REQUISITES

There are no firm pre-requisites for the course. It is recommended that students have taken an 
intermediate microeconomics class.

UNIANDES IMPACT ENTREPRENEURSHIP 
BOOTCAMP

The Uniandes Impact Entrepreneurship Bootcamp is an intensive course for the development of 
entrepreneurial skills and the creation of high-impact entrepreneurship projects. The course is 
structured around  two different  types of methodologies: (i) Problem Based Learning (PBL) 
methodology, where participants will face challenges associated with the different stages of the 
entrepreneurial process and will be guided by international experts; and (ii) the construction of an 
individual entrepreneurship project that will be presented to an external evaluating panel that will 
award the winner a seed capital prize for its development. The course requires high participant  
interaction both in group and individual work in order to develop their entrepreneurial skills. It  will 
feature the participation of prominent Latin American entrepreneurs who have created new 
milestones in entrepreneurship in the region in last years and will be able to share their experience 
and knowledge with the participants.

June 15 – June 19
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